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7 SUGGESTIONS FOR PROMOTING

A LOCAL SCREENING


Thanks for agreeing to promote a local screening of RETURN TO HOMS. If you’re a new Captain preparing to host a screening, Congratulations! If you’re a captain’s helper or simply someone interested in getting our film into your community, you rock! 

For the Captains among you, you’ve received a link from Gathr confirming the theater and time of 

your individual screening. REMEMBER: The movie is only guaranteed to run after it “tips,” meaning a certain number of tickets have been reserved (usually 50 but sometimes more, depending on the negotiation between the theater and Gathr). 

WHAT HAPPENS NEXT?

It’s time to creatively market the screening to your friends, co-workers, and anyone you know 

through your church, synagogue or mosque; any friends you have in the community; or even through a local civic organization. 

Here are 7 suggestions to get you started:

1. Create a simple, one-page info sheet to email or hand to your contact list—the people you most want to reserve a ticket and see RETURN TO HOMS. A sample sheet is available in our RETURN TO HOMS toolkit. Be sure to insert your local information to replace the blue areas.

2. Once you get the link from Gathr, there’s a section called “Promote This Screening.” Click there to download movie flyers specific to your location and post them EVERYWHERE. You’ll even notice a QR code on the flyer so your people can scan from their smartphones to reserve tickets. How cool is that?

3. Send an email blast to your family and friends. You’re excited to let people in your life know about this awesome film so feel free to customize the sample emails so they “sound” like you. You’ll find sample emails in our RETURN TO HOMS toolkit. Be sure to fill in the blue areas with information specific to your local screening. 

4. You’ll see this screen where you can enter you name and email address, then select a theater location and time for YOUR personal screening! 

5. You can also create a Facebook event. Here’s how: 

· On the left side of your FB page, click on Events
· Click on Create Event
· Where it says Name, add RETURN TO HOMS Screening

· Where it says Details, add something like: [Feel free to change the wording; this is only an example. Also be sure to change the wording in orange.] 
I just signed up to bring this awesome film to a local movie theater here in [insert city]. 

RETURN TO HOMS, Talal Derki's award-winning documentary (Sundance World Cinema Grand Jury Prize 2014), follows nineteen-year-old goalkeeper-turned-insurgent, Abdul Basset, as he and a ragtag group of comrades fight to protect the captive inhabitants of the besieged city of Homs. As one of the unlikely leaders of the Syrian rebellion Basset has become something of a totemic figure, with Le Monde labelling him an 'icon of the revolution'. His protest songs and dark sense of humour reflect his dream of peaceful liberation from Assad's oppressive regime, but when their hopeful uprising is met with violent resistance by government forces, he and his companions take up arms. Trailing the fearless crew over a two-year period, this remarkable film sees the city Basset once knew and loved, deserted and torn apart beyond recognition. As audacious hope turns to despair, Derki presents the real desperation behind the bloodied faces and waving rifles that have become Syria's refrain.

Click here to see the movie trailer: http://www.returntohoms.com/ 

Tickets need to be reserved by [add date]. Click here to reserve yours or if you can’t 

attend, please consider purchasing a ticket as a gift for a friend. [add your Gathr URL] 

· Add the location of the screening, your Gathr URL link again where your friends can reserve tickets and the date and time and then choose your privacy settings. 

· Click Invite Friends to add friends to the guest list. Check the names of the people you want to invite and then click Save. 

· Click Create and you’re set! Your Facebook friends are now invited to your local screening! 

6. Create additional engagement by setting up Twitter, LinkedIn, Google+ and other social media accounts. 

Create a local press release using the sample template found in the RETURN TO HOMS toolkit. [Be sure to replace words in orange with your local info!]. Email (usually, although some still prefer faxing) the release to the managing editors or the metro desk of your local newspapers (daily, weekly and alternative), entertainment reporters for local television stations and the community affairs directors for local radio stations. You should be able to easily grab email addresses from media websites. Ask that the event gets posted on local online calendars. 

ReturnToHoms.com


